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 SOCIAL ATTITUDES TOWARD STARTING BUSINESS
AND CHALLENGES OF ENTREPRENEURIAL
ACTIVITIES IN GEORGIA
ABSTRACT. The paper describes the tendencies of social attitudes
toward entrepreneurship, analysis the results of research on
population’s attitude towards entrepreneurship in Georgia conducted
by several prominent research organizations, discusses the empiric
data derived from the survey. The analyzed survey reveals specific
characteristics of respondents attitudes toward entrepreneurship. One
of the research question of the study is identification of Georgians
attitudes toward entrepreneurship, its specific features, various
aspects of entrepreneurial attitudes, future expectations of
respondents, identification of attractive sectors for self-employment
and entrepreneurial activity.
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Key Findings
Introduction. The paper stated the following research hypothesis:
due to successful reforms of last years negative attitudes toward
entrepreneurship should have been less anticipated considering the
high unemployment level in Georgia and difficulties arising from
current economic transformation processes. Strong desire of self-
employment and huge expectations of engagement in entrepre-
neurship in the future should have been anticipated. The paper also
discusses the entrepreneurial attitudes in Georgia as an example of
post-soviet transitional country. It represents the analysis of existing
quantitative and qualitative studies with regard entrepreneurial
attitudes. Desk research method is used to discuss research questions.
Purpose. Over the last two decades the transformational processes
in Georgia had a huge influence on formation of attitude of the
population towards entrepreneurial activitу. Through the analysis of
existing literature and research results paper aims to give the
comprehensive answers on the following questions: Are the
difficulties and problems arisen during the current reformation
processes in Georgia the cause of negative attitudes toward
entrepreneurship? What are the desires and expectations of the
population concerning of becoming the entrepreneur?
Results. Entrepreneurial activity plays an important role at a
microeconomic level by offering innovative products and services at
different markets. It has a significant effects at macroeconomic level
of the economy by supporting employment and country’s economic
development. There are considerable differences between entrep-
reneurial activity and individuals’ attitude towards entrepreneurship.
The large-scaled survey of populations’ attitude towards entrepre-
neurship in Georgia was carried out recently by prominent research
organization Global Entrepreneurship Monitor (Lezhava, B., Breka-
shvili P., Melua I., (2014). Global Entrepreneurship Monitor., 2014
Georgia Report). This research at certain level covers the whole
country, analyzes specific features of populations’ attitude towards
entrepreneurship and systemizes the results. The Global Entrepre-
neurship Monitor is the world’s largest study of entrepreneurship.
Since 1999, GEM has been collecting, analyzing and interpreting data
on entrepreneurial activity, aspirations and attitudes of individuals in
more than 100 countries across the world. In each economy, GEM
looks at two elements: the entrepreneurial behaviour and attitudes of
individuals, the national context and how that impacts entrepre-
neurship. As the data from «Global Entrepreneurship Monitor-2014
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Georgia Report « reveals Georgians consider successful entrepreneurs
to have a high status in society (75.9 % of adult population) and 66 %
of adults think that entrepreneurship is a good career choice. Only
7.2 % of Georgians are planning to open-up or are already running a
new venture. Motivation to engage in entrepreneurial activities is
almost equally distributed between necessity-driven (48.6 %) and
opportunity-driven (50.6 %) entrepreneurship (Lezhava, B., Breka-
shvili P., Melua I., (2014). Global Entrepreneurship Monitor., 2014
Georgia Report).
As well known entrepreneurship in many cases takes place in
small and medium size enterprises (SME) that have great oppor-
tunities for job creation and economic development. Business practice
of developed countries and successful experience of some post-soviet
republics show that small and medium size businesses play significant
role in addressing the economic and social problems. According the
data of National Statistics Office of Georgia by January 1st 2015 in
deferent sectors of Georgian economy existed 667,363.00. registered
organizations. From this number 636,067.00 were commercial legal
entities and physical persons. Among them 473,542.00 subjects
(74.5 %) were individual entrepreneurs. According the official data by
the February 1st, 2015 actively operated businesses were 118,108.00
(20.0 % of registered subjects). The biggest number of businesses was
engaged in trade and repairing service (Machavariani et al. 2015).
Georgia’s score in social values towards entrepreneurship is higher
than the average scores of EU and Non-EU countries. Georgia is on
6th place in terms of perceiving the creation of a business as a good
career choice among efficiency-driven European countries. The
proportion of the population who thinks that entrepreneurship is a
good career choice, successful entrepreneurs have a high status within
the society and media attention is high for entrepreneurship is higher
in Georgia than the average proportion within EU and Non-EU
countries. It is also higher than the proportion of population in the
benchmarked country — Estonia (Lezhava, B., Brekashvili P., Melua
I., (2014). Global Entrepreneurship Monitor., 2014 Georgia Report).
Compared to efficiency-driven EU and non-EU economies, early
stage entrepreneurship activities in Georgia are mainly necessity-
driven rather than opportunity-driven. The motivational index- a ratio
between improvement-driven opportunity and necessity-driven
entrepreneurs indicates the entrepreneurial capacity within a country.
A high motivational index indicates a high share of improvement-
driven entrepreneurs which ensures more long-term and ambitious
expectations to the creation of a venture (GEM Global Report, 2014).
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The lowest motivation index is observed in non-EU countries,
including Georgia. Moreover, Georgia has one of the lowest
motivational indexes (0.6) among efficiency-driven European
countries. Average score for European Union countries is 2.1 and
average score for Non-European Union countries is 1.4. The motiva-
tion index in the benchmark country — Estonia is 2.7 (Lezhava B.,
Brekashvili P., Melua I., (2014). Global Entrepreneurship Monitor.,
2014 Georgia Report).
Over the last two decades the transformational processes ongoing
in the economy of Georgia and in its social system have obviously had
a huge influence on formation of attitude of the population towards
entrepreneurial activity. Are the difficulties and problems arisen du-
ring the current reformation processes in Georgia the cause of
negative attitudes toward entrepreneurship? Do the transformation
processes in Georgia cause absence of desire of becoming
entrepreneur or on contrary? How deeply has the population realized
the risks and dangers associated with entrepreneurship? What are the
desires and expectations of the population concerning of becoming the
entrepreneur? What are the expectations and self-employment
perspectives over nearest future? In order to give the comprehensive
answers on these questions it is necessary to conduct long-term and
wide-scaled researches. Express survey of respondents in Tbilisi in
2010 conducted by author can be considered as an attempt to answer
this questions.
The object of the research was various aspects of entrepreneurial
attitudes in Georgia, future expectations of respondents, identification
of attractive sectors for self-employment and entrepreneurial activity.
The subject of investigation was individuals and families (households)
residing in various districts of Tbilisi. Tbilisi is the largest city in
Georgia, where one third of the country’s population resides.
Research hypothesiswas the following: due to successful reforms of
last years negative attitudes toward entrepreneurship should have been
less anticipated considering the high unemployment level in Georgia
and difficulties arising from current economic transformation
processes. Strong desire of self-employment and huge expectations of
engagement in entrepreneurship in the future should have been
anticipated. The method of the research was express-survey by means
of various types of non-random selection. Particularly, so-called
spontaneous selection and «street selection» types were used.
Spontaneous selection is used in order to question people in the
streets. In contrast to other methods it is simplest, cheapest and less
representative. It is impossible to generalize the results of such survey
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for the whole population. Despite these imperfections, spontaneous
selection is often used in social sciences that can be explained by its
simplicity and convenience. In case of applying «Street Selection»
type, interviewers are questioning respondents in predefined locations.
Initial information has been gathered by the students of Economics
and Business School of Tbilisi State University, Tbilisi, Georgia.
Students residing in Tbilisi surveyed their family members and the
members of neighboring households in addition to families and
individuals living in various districts of Tbilisi. The subset of
observations developed from such sampling strategy covers properties
that are characteristic for whole population in Tbilisi. Respondents
were Tbilisi residents of various age, education, gender, social status
and incomes. In total 1116 respondents were surveyed. The derived
data has been processes by means of SPSS software.
The research results are impressing and emphasize peculiarities of
attitudes toward entrepreneurship in Georgia on example of Tbilisi.
91.5 % of Georgian respondents would like to be self-employed. In
contrast, Europeans remain far less keen on becoming an
entrepreneur. In Georgia respondents greatest fear is uncertain income
from entrepreneurship — 48 % of respondents consider it as a greatest
fear of becoming an entrepreneur. 39.6 % of respondents are
concerned of bankruptcy from entrepreneurship. One of the specific
characteristics of Georgians’ entrepreneurial attitudes is the
Georgians’ expectations of becoming self-employed: about 51.4 % of
Georgians see feasibility of becoming self-employed in next five
years. Analysis of empiric data proves that 91.5 % of respondents
express willingness to be self-employed. In contrast, Europeans
remain far less keen on becoming an entrepreneur. Only 45 % of
respondents in the European Union express desire to be self-
employed. In the USA 65 % of respondents would like to be an
entrepreneur. In China 71 % of population wants to become an
entrepreneur. Over the last years on the background of successful
reforms in Georgia negative moods towards entrepreneurship are
weak. On the background of high unemployment the desire of
becoming self-employed is strong. Positive attitudes of the
respondents in Tbilisi towards entrepreneurship indicates their self-
confidence, feeling of social and political stability, expectations of
success of market oriented economic reforms. Subject of special
interest is data about current entrepreneurial activity of surveyed
people: 81.8 % of respondents did not run their own businesses.
10.0 % were self-employed. 6.1 % were running small or medium size
enterprise and 1.4 % were running large business. There is no data
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derived from 0.6 % of respondents. It is noteworthy to say that in
European Union only 12 % of respondents were engaged in
entrepreneurial activity. In Japan the same indices was 15 %, in the
USA — 21 % and 27 % in China (Natsvlishvili, 2010).
Significant part of Georgian respondents (48.4 %) consider
irregular incomes as a greatest fear associated with entrepreneurial
activities. Bankruptcy is considered as a greatest fear by 39.6 % of
Georgian respondents. These indices in Georgia differ from that of
Europe and other countries. Bankruptcy is considered as the primary
fear of entrepreneurship in China — 56 %. Bankruptcy is the greatest
fear of entrepreneurship for Europeans too — 49 %. In the USA and
in Japan, just like in Georgia, irregular incomes are on the first place
among greatest fears connected with entrepreneurship. This opinion is
shared by 46 % of respondents in USA and 37 % of respondents in
Japan. More than half of the Georgian respondents (51,4 %) hope to
start business activity within nearest 5 years (Natsvlishvili, 2010). The
answers to the question — «Do you see the feasibility of becoming an
entrepreneur in next 5 years?» were the following: yes — 25.6 %; yes,
will become an entrepreneur in small or medium size business —
20.8 %; yes, will start doing large business — 5 %; no — 46.1 %;
there is no data from 2.5 % of respondents. The answers to the
question — «Do you think that you will become an entrepreneur/ self-
employed in next five years?» reveals Georgians’ preferences towards
self-employment and strong positive attitudes towards entrepre-
neurship. It is worthy to note that in total 82.6 % respondents prefer to
be self-employed rather than to be employee. Only 13.9 % of
respondents prefer to be employed by other organizations/persons.
There is no data from 3.5 % of respondents (Natsvlishvili, 2010).
It might seem paradoxical that despite big desire to be self-employed,
the significant part of the respondents prefers to be employed in the
public sector rather than in private sector. 55.7 % of respondents prefer to
be employed in the public sector and 41.2 % of the respondents prefer to
be employed in private sector. The data is missing from 3.1 % of
respondents. Such paradoxical situation might be explained by fact that
irregular incomes are considered as the biggest fears of entrepreneurship
and correspondingly that of private business. From this point of view,
one can assume that employment in public sector is considered by the
Georgian respondents as a guaranty of stable incomes. The subject of
special interest are the respondents’ preferences of different spheres for
business activity: agriculture — 5.4 %; industry — 5.2 %; trade/
commerce — 11.6 %; construction — 3.0 %; transportation- 2.1 %;
communication — 2.7 %; fuel and energy sector- 0.7 %; tourism and
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resort/recreation services — 14.7 %; finance, banking and insurance
services — 15.3 %; real estate operations (mortgage business) — 2.2 %;
healthcare — 9.5 %; education, culture and leisure — 19.5 %; hotels and
restaurants, food services — 3.8 %; other services — 3.6 %; missing data
— 0.8 %. It might seem surprising but the majority of the respondents
(19.5 %) considers that education, culture and leisure is the most
desirable sector for entrepreneurship. In top five most desired sectors of
entrepreneurship were finance, banking and insurance services (15.3 %);
tourism and resort/recreation services (14.7 %); trade/commerce
(11.6 %); healthcare 9.5 %.
According to the World Bank (WB) entrepreneurship database
firm entry density varies across South Caucasus, Europe and Central
Asia (ECA) as a whole. Georgia stands out with a mostly increasing
trend over time but despite the high entry density, firm ownership in
Georgia remains lower than the ECA and developing country
averages (Kuriakose, S. ed., 2013). According to the 2011 Gallup
World Poll (which covered firms in the informal sector while WB
Entrepreneurship Database looked only at formally registered firms)
15 % of individuals in developing countries reported owning business,
compared with 6 % in ECA, 2 % in Armenia, 5 % in Azerbaijan, and
4 % in Georgia (Kuriakose, S. ed., 2013).
Conclusions. Entrepreneurship is considered as a certain form of
an employability. Entrepreneurship is also a driving force of economic
growth and a way to address poverty in developing countries. Despite
the fact that most policymakers and academics agree that
entrepreneurship is a catalyst for economic growth, reality in post-
soviet countries (and not only those) shows that not all groups in their
societies have equal access to employability and entrepreneurial
opportunities. Aanalysis of results derived from the several research
supports shows that in Georgia negative attitude towards
entrepreneurship is weak. On the background of high unemployment
desire to be self-employed is quite high. Entrepreneurship is seen as a
special form of employability. In Georgia traditionally the share of
self-employment among employed people is prevalent. Early stage
entrepreneurship activities in Georgia are mainly necessity-driven
rather than opportunity-driven.
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MANAGEMENT IN THE PRIVATE SECURITY SECTOR IN SERBIA
ABSTRACT. Security risks to persons and property in the modern world
have caused the emergence and development of the private security
sector, which today represents a very important part of the security
system in each country.The author reviews the historical development of
the private security sector in Serbia, provides an overview of its current
state, and points out the importance and role of security management in
the development of standards in business in this sector.
KEY WORDS: private security sector, security management, the Law
on private security.
Introduction
The modern world is characterized by remarkable achievements in
the field of science and technological development, and in this regard
